Protocol for Exporting Facebook and Twitter Data

Facebook:
1. Login to Facebook profile and visit Facebook company page (must be an admin to access
data):

e CVIC: https://www.facebook.com/cvicgf/
e RACC: https://www.facebook.com/RapeandAbuseCrisisCenter/
2. Click “insights” near top of the page
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3. Click “Overview” on top left of side-bar

4. Click “Export Data” on top right of the page. A new box will pop up. Select “Post data” under
the “Data Type” section and then select the desired “Date Range” (ideally 1 month or 1
quarter’s worth of data). The file format you will want to choose is “Excel” and in the
“Layout” drop-down you will choose “Post Reach”

Export Insights Data

Select a data type, file format and date range. You can export up to 500 posts at a time.

Data Type Date Range

) Page data
March 2, 2017 - March 30, 2017
Key Page metrics for engagement, like sources and audience details. ' ! v

@© Post data File Format
Key post metrics for reach, impressions and feedback.

: Excel (x|
W Video data xcel (xls) =

Key video metrics including views, unique views, paid views and organic views.
Layout

Choose a Layout «

Facebook Page Terms Cancel

5. Click “Export Data” in the pop-up box and your data will download into an Excel
spreadsheet.

6. When you open this document your computer may ask you if you trust the document. If so,
click yes. This spreadsheet provides a very robust amount of data, but you need to only
worry about the “Key Metrics” sheet.


https://www.facebook.com/cvicgf/
https://www.facebook.com/RapeandAbuseCrisisCenter/

7. You will need to pull several key pieces of data from this sheet. “Lifetime Post Total
Impressions” indicate the total impressions each of your posts had in the date range that
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we chose. For this purpose, you will want to add up all of these impressions to arrive at your
quarterly or monthly post impressions. “Lifetime Engaged Users” is the next and final
column that you will need to pull to fill your dashboard. Like we did with the previous
column, add up the total number for all of the posts in your date range and add that number
to arrive at the Total Engagements.

Twitter:
1. Login to your company’s Twitter Page (you can also export this data from your personal
accounts) and visit the Twitter Analytics website: https://analytics.twitter.com/

2. Click “Tweets” at the top of the page
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3. Near the top right corner of the page you will see two buttons. One says “Last 28 days” and
the other says “Export data.” Click “Last 28 days” and a menu bar will drop down allowing
you to select a date range. Note that you can only select 1 month intervals on the right

column. However, if you use the calendar function, you can travel further back in time and
select over a quarter’s worth of dates at once. Select the date range you want to analyze
then click “update” (I chose to analyze Q1: Jan 1 - March 31, 2016). Click “Export data” and
an Excel spreadsheet containing your data will download.
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Open the Excel spreadsheet and grab two pieces of data similar to what we did in the
Facebook protocol: “Impressions” and “Engagements.” Add all of the data up for the
entire column to arrive at “Total Impressions” and “Total Engagements” for the quarter and
plug these numbers into your data dashboard.
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Tweetid Tweetperr Tweet text time
7.15E+17 https://twi Check outt2016-03-2

ENZagemenT
0.010453

7.14E+17 https://twiLast chanct 2016-03-2 0
7.14E+17 https://twiMarch 20112016-03-2 0.005747
7.13E+17 https://twiLast chanct 2016-03-2 0
7.12E+17 https://twi Meet the 2(2016-03-2 0.018405
7.11E+17 https://twiJoin @gold 2016-03-1 0
7.11E+17 https://twi Applicatior 2016-03-1 0

7.1E+17 https://twi Attend our 2016-03-1 0.011029
7.05E+17 https://twi Mission-dri 2016-03-0 0.021472
7.05E+17 https://twiUsing Evali 2016-03-0 0.018576

5. You now have all the pieces you need to track your Facebook and Twitter Impression and

Engagement rate for the quarter. Continue to pull this data on a monthly or quarterly basis!



