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SUMMARY OF TODAY %

Social mediaisa useful toolfor influencing health behaviors
Social mediaallows one user to reach many users.

Social mediaallows for the sharing of health messagesto
create a cohesive health message

Information needs to be shared in good time and with the
‘appropriate audience

Success stories are helpful for policy makers, potential
funders, and peers to understand the impact of a program

Increase timely dissemination and potential mpact of heaithinformation
Leverage audience networks tofaciltate informationsharing.
Expandread tobrosder, more diverse audiences

Personaize andreinforce heaith messagesfor your target audience
Faciltate interactive communication, connection, and public engagement
Empower pespleto make heaithier decisions

Minority popuiations have higher proportion of socia mediausers.In llagegroups:
there issignficant use ofsociaimedia. People nthe lowest income bracket studied
had thehighest proportion of social media use. Over halfof people ving inrural
communities hed actve socialmediaaccourts.

‘Groupsthat aretraditionaly difficult to get informationo, especially heathmessages.
are activey partcipating inonline socia media, Thisisagreat andaffordabeformof
‘communicationto consder to increase hesfthy behaviors, knowledge of localheatth
programs, and aise cancer prevention awarenessor priorty £roups.
Creategraphicsthat arereleant

~Write simple, catchy heaithy messzgesthat stand alone
~Use colorful andattractive desgns
“Inclugethe URL onthe image and ik t back to your mainsite:
-Promotetheuse ofthe images by alowing sharing




